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MOROCCO
Morocco / Florida. A new transatlantic partnership

The debut of non stop flights 
between Miami and Morocco 
paves the way for increasing 
business and investment.

Excellent trade relations with leading 
partners like the U.S. mean millions of 
dollars worth of goods load daily.

With the launch of Africa’s first high 
speed rail line, Morocco has again 
illustrated it is on the right track.

Morocco is energizing its economy 
and playing a key part in preventing 
climate change through renewables.

Blending centuries of tradition and 
culture, Morocco offers visitors to 
make memories to last a lifetime.
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MOROCCAN INVESTMENT AND EXPORT
DEVELOPMENT AGENCY 

AMDIE is here to :

Follow up on you throughout your entire project, from preparation to financing and execution;

Help you identify the best partners in Morocco and assist you during the deal-making process;

Facilitate your access to international markets and help you sign export contracts with local players;

Help you identify the best opportunities abroad and provide you with support during the entire invest-
ment process regardless of your country of origin.

Morocco’s investment and export agency is in charge of promoting national
and foreign investment as well as exports of goods and services.

The agency is committed to supporting all economic actors
throughout their entire life cycle.

MOROCCAN INVESTMENT AND EXPORT DEVELOPMENT AGENCY
Mahaj Ryad Center, Attine Avenue, Business Building N°5 & N°8 Hay Riad, Rabat, MOROCCO

1st Foreign Direct Investment
destination in Africa 
Ernst & Young Survey, 2018

1st Country in Africa
for infrastructure quality

WEF, 2018 

 3rd Place to invest in Africa
Rand Merchant Bank, 2018

 1st Financial center in Africa
Global Financial Centres

Index, 2018

17th Country worldwide in
liner/ shipping connectivity

UNCTAD, 2018  

2nd Worldwide in The Climate
Change Performance

Index, 2019

3rd Top destination in the
entire Arab World for FDI,

FDI Intelligence, 2018

2nd Best country for Doing
Business in the MENA

Region, 2019

Showcasing the excellent relations 
between the Kingdom of Morocco 
and the U.S. on a powerful interna-
tional platform, the fifth annual 
U.S.-Morocco Trade and Invest-
ment Forum was the perfect 
podium to highlight the bilateral 
bonds to a global audience.

Delegates at the April event in 
Miami, included business leaders, 
government officials, and stakehold-
ers. The impressive transatlantic 
connectivity provided by Florida 
and Morocco though the linking of 
Africa and the Americas was the 
main theme, with a list of luminary 
speakers giving insights into a range of topics.

The event’s success came as no surprise to Her 
Highness Princess Lalla Joumala Alaoui. In her role 
as Morocco’s Ambassador to the U.S., the princess is 
well aware of the positive state of their bilateral rela-
tions, as she eagerly discusses in greater detail:

“In 1786, Morocco and the U.S. signed a treaty of 
friendship that is still in force, making it the lon-
gest-standing unbroken treaty in U.S. history. We 
enjoy a close and enduring transatlantic alliance 
based on a solid bedrock of shared values and a 
like-minded vision on political, economic and securi-
ty issues.

“Under the leadership of His Majesty King Mo-
hammed VI and thanks to wide bipartisan U.S. 
support in support of our partnership, the U.S.-Mo-
rocco relationship has advanced considerably on the 
political, economic, social, and security fronts.

“The U.S. designated Morocco a 
Major Non-NATO Ally in 2004 and 
that same year, a FTA was signed 
between our two countries, the only 
one now in force with an African 
country. In 2012, a bilateral strategic 
dialogue was launched to further 
strengthen political, economic and 
cultural cooperation. The instru-
ments are there to make this 
relationship  even stronger and the 
will to do so is constant. Our shared 
history is vast and our prospects very 
promising because ours is a story of 
genuine friendship and collabora-
tion.”

So what does Her Highness see as Morocco’s 
main competitive advantages? “Morocco enjoys an 
ideal geostrategic location allowing the country to 
emerge as a manufacturing and export hub,” she 
continues.

“Just eight miles from Europe, Morocco is at the 
crossroads of the main international shipping routes 
connecting. Morocco is also an open and busi-
ness-friendly country with a stable political and 
economic environment.

“FDI inflows to Morocco reached $2.7 billion in 
2017 and increased to $3.35 billion in 2018 with a 
growth rate of  28.6%. Furthermore, Morocco has 
signed FTAs with 55 countries giving access to a 
large market of more than a billion consumers.

“Additionally, for more than a decade, Morocco 
has been upgrading its infrastructures including a 
well developed highway network and 16 internation-
al airports. Indeed, Mohammed V Airport is the 
region’s leading airport hub, and we also have Africa’s 
first high speed train line, and 38 ports, of which al-
most a third are devoted to foreign trade.

“Industrial free zones that meet international 
standards are available and continue to be developed 
in various regions, established as one-stop-shops of-
fering a wide range of services dedicated to different 
activity sectors like  automotive, aerospace, offshor-
ing and agri-business.

“Investors are offered attractive incentives pack-
ages, including financial subsidies and tax cuts, to 

accompany their investment projects in Morocco. 
Morocco has implemented substantial reforms and 
launched a series of ambitious strategies with realis-
tic objectives agreed with the private sector.

“One of these significant strategies is the ‘Indus-
trial Acceleration Plan’ launched in 2014 based on 
the development of efficient clusters targeting the 
integration of the value chain, with the goal of raising 
the share of industry in GDP to 23% and creating 
500,000 jobs by 2020.

“It is also worth emphasizing the position of Mo-
rocco as a gateway to Africa. With a total value of FDI 
outflows to Africa of $3.83 billion between 2013 and 
2017. This is highlighted by the visits of His Majesty 
King Mohammed VI to more than 30 African coun-
tries since 2000 and the large presence of Moroccan 

companies in the African market covering different 
strategic sectors and industries (banking, mining, 
media, insurance, telecommunication, energy, con-
struction, pharmaceuticals, etc.).”

As to Moroccan products with the best potential 
for American consumers, Her Highness points to 
demand for chemicals, agricultural goods, fisheries, 
electronic components and industrial equipment.

“With a rich array of agricultural resources and 
access to rich fishing waters, Morocco’s agro-indus-
trial and food processing sector has long been a key 
driver of the country’s competitive advantages.

“The Kingdom exports citrus fruits and vegeta-
bles to major world markets including the U.S. 
Textiles and handicrafts are of interest to American 
consumers, including architects and designers.”
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Morocco/U.S. trade and 
investment relations in top gear

The U.S.-Morocco Free Trade Agreement 
has eliminated 95% of export tariffs and 
increased bilateral trade by 300%.

For more than 70 years, Con-
fédération Générale des 
Entreprises du Maroc — CGEM 
— (General Confederation of 
Enterprises of Morocco) has 
worked tirelessly to promote the 
interests of the private sector to 
public authorities and institu-
tions across the kingdom.
Headed by President Salahed-
dine Mezouar, CGEM is 
committed  to the ongoing de-
velopment of a strong private 
sector environment that  stimu-
lates the revival of private 
investment and generates 
growth and employment.
The confederation works to en-
sure a favorable business 
climate for commercial and 
trade development, hence the 
use of more than 50 business 
councils.
Through a comprehensive and 

fluid business strategy, CGEM 
has grown exponentially and 
now represents approximately 
90,000 direct and affiliated 
members in a wide range of 
sectors.
“Fair and equitable competition 
between companies is a major 
growth driver in Morocco’s so-
cioeconomic development,” 

Mezouar highlighted in a recent 
high-profile speech. “CGEM has 
done a lot to improve the day-to-
day lives of Moroccan business 
leaders.”
The dedicated and dynamic 
business confederation is partic-
ularly proud of its role as a flag 
bearer for Moroccan business in 
competitive foreign markets 
such as the U.S. and the E.U.
The International Relations Unit 
of CGEM strives to strengthen 
economic and trade relations 
between Morocco and the rest 
of the world.
This task is supported by a pow-
erful network of public and 
private sector organizations and 
partners. Activities mainly focus 
on the setting up of seminars, 
meetings, missions and visits, 
and the dozens of bilateral and 
regional business councils.

Morocco: The trade hub and commercial center for North Africa, 
and the golden gateway to sub-Saharan Africa.

The U.S.-Morocco relationship 
has advanced considerably on 

the political, economic, social, and 
security fronts.”
Her Highness Princess Lalla Joumala Alaoui,  
Kingdom of Morocco’s Ambassador to the U.S.

Salaheddine Mezouar 
President, CGEM

Her Highness Princess Lalla 
Joumala Alaoui
Kingdom of Morocco’s Ambassador  
to the U.S.

http://www.amdie.gov.ma/en/


Perfectly positioned at the juncture of fast-growing 
continents, boasting impressive natural resources, 
and offering enviable access to vast consumer mar-
kets, Morocco is the ideal gateway for companies 
targeting lucrative commercial and investment 
opportunities in sub-Saharan Africa.

Years of political, social, and economic stability 
combined with excellent key infrastructure mean the 
ambitious kingdom of 36 million people has  been 
the destination of choice for international investors 
seeking a foothold on the African continent.

The business-friendly government has embarked 
on a multi-billion dollar spending spree as it strives 
to implement a comprehensive socioeconomic devel-
opment strategy. These goals are supported by 
foreign partners and foreign direct investment (FDI) 
from the public and private sectors.

Key targets include the creation of half a million 
jobs and a significant increase in international trade 
through a greater flow of goods and services. Mea-
sures to achieve these goals include pro-business 
legislation and financial incentives for local and for-
eign enterprises seeking to establish operations such 
as offices and factories.

Among several showcase initiatives are the $2 
billion industrial acceleration plan focused on entic-
ing leading operators in the automotive, aerospace, 
textile and leather, chemicals, construction materials, 
and  pharmaceutical industries.

Myriad of lucrative openings await investors
Spearheading this determined drive to attract the  
best international firms is the Moroccan Investment 
and Export Development Agency (AMDIE).

Headed by Managing Director, Hicham Bou-
draa, AMDIE implements state strategies and has 
responsibility for investments. “We promote invest-
ment in Morocco, support exports from Morocco, 
and help Moroccan investors go abroad, mainly to 
African countries,” Boudraa explains.

“Around these elements we try to create a connec-
tion. We build valuable know-how. Morocco is a 
small country, so the potential is not huge for local 
consumption, but export activities have real poten-
tial. We have 1.5 billion consumers in the free trade 
agreement (FTA) with the U.S.”

The senior executive is eager to highlight why this 
corner of north Africa has flourished amid fierce 
competition from its regional peers. “When we talk 
about FDI, stability is one of the requisites.

“Morocco has a stable business environment 
thanks to the King and his vision. A president can be 
in charge for a while, but in Morocco we have a vision 
for 20 years. We adapt to environmental changes, we 
adapt strategies, but the goal is the same in terms of 
growth, energy, management.

“This is really important for investors. The King 
is the key for Morocco. Experience shows even large 
nations may be in trouble if the business environ-
ment changes. The Moroccan dirham is very stable, 
the strategies bring infrastructure and logistics.”

The outlook for U.S.-Morocco trade ties received  
a major boost recently when flag carrier Royal Air 

Maroc launched frequent direct flights between Mi-
ami and Casablanca in a move that further opened 
up the country and continent to overseas investors. 
The new service is highly significant as it comprises 
the first nonstop flight from Miami to the African 
continent in nearly 20 years.

Passengers can now enjoy flight or rail connec-
tions to the bustling cities of Marrakesh, Fes and 
Tangier, with the route’s launch coinciding with the 
fifth edition of the U.S.-Morocco Trade & Investment 
Forum.

Miami event was launchpad to rocketing trade
Scores of business leaders, government officials, and 
stakeholders attended the high-profile 4 April event 
to discuss future trade developments between the 
U.S., Morocco and other African nations.

“When we talk about this special event held in 
Miami we cannot talk about anything else than this 
new flight route between Miami and Casablanca,” 
Boudraa states. “This is the key foundation for start-
ing any project between U.S. and Morocco. We have 
a FTA, lots of favorable history, and good economic 
exchanges.

“But if we talk about the size of the two countries 
Morocco is a small country although it has a strategi-
cal position in the Arab and African world. It’s close 
to Europe so we have many advantages that are in-
teresting for the U.S.

“Having a direct connection with Florida is much 
more efficient because we have a country versus a 
state, the business can be comparable in terms of 
size,” Boudraa continues, “so this new route is very, 
very important.”

So what are the opportunities that may arise from 
this new flight between Miami and Casablanca? 
“The first one is tourism for both sides as both coun-
tries can benefit,” the investment expert adds. “It 
endorses American FDI and we can have trans-
formed products by Americans in Morocco.  We can 
also send products to Florida at the best price.

“The industrial sector will certainly develop, we  
have some specific industries that may not be direct-
ly of interest for businesses or investors in Miami, but 
are appropriate for other areas of the U.S.”
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Foreign investment  
welcomed to Morocco

The Moroccan Investment 
and Export Development 
Agency paves the way.

As Morocco’s investment and trade 

agency with responsibility for promoting 
national and foreign investment, and 
exports of goods and services, AMDIE 
is committed to supporting all economic 
actors throughout their entire life cycle.
With an informative and eye-catching 
new website (amdie.gov.ma) about to 
experience its official launch, potential 
investors will soon have access to the 
latest news and developments  that may 
influence crucial investment decisions.
Moulay Hafid Elalamy, Minister of Indus-
try, Investment, Trade, and Digital 
Economy, underlines how AMDIE 
stands proudly at the forefront of this 
multi-billion dollar drive to entice FDI.
“All the different entities working under 
the authority of this ministry and in 
charge of promoting investments, ex-
ports, trade fairs, and exhibitions, are 
now clustered in one agency dedicated 
to putting its clients first,” he says.
“Coordination with private sector repre-
sentatives is an essential part of 
AMDIE’s assignment. Morocco has al-
ready been acknowledged for the 
quality of its public-private partnership 
(PPP). More than 30 professional feder-
ations have been closely associated in 
the launch of many sector strategies.
“By matching international standards, 
economic operators will benefit from 
better visibility on the international 
scene, and better control of national 
strategies and projects. Our ambition is 
to multiply success stories in various 
areas.”

The agency making  
it easier to invest in  
a country with many 
advantages

Morocco has a stable business 
environment thanks to the King and 
our politics. We’ve a 20-year vision.”
Hicham Boudraa
Managing Director, The Moroccan Investment  
and Export Development Agency (AMDIE)

Hicham Boudraa
Managing Director, The Moroccan Investment  
and Export Development Agency (AMDIE)

Morocco has a new one-stop 
shop for foreign investors  
and exporters. When Morocco was crowned the most attractive 

destination in Africa for FDI for the first time by 
multi-national accounting giant EY, few eyebrows 
were raised by local officials and business leaders, 
although the news was certainly welcomed.

The government’s hard work and determination to 
energize its economy with the help of foreign invest-
ment, knowledge, and expertise is paying handsome 
dividends, with its success story now shared with a far 
wider audience.

In the detailed October 2018 report, EY noted  
“Morocco remained a key attraction in North Africa, 
drawing 19% more projects over 2016 levels”. “Its con-
sistent growth in FDI saw it become the single biggest 
FDI destination in Africa last year, sharing the top 
rank with South Africa.”

This is the first time South Africa has been chal-
lenged in terms of being the continent’s most preferred 
investment destination, with Morocco attracting 
nearly 100 FDI projects in 2017, many of them in the 
powerful automotive industry.

Green light to growth as FDI accelerates
“The sector continues luring investors to Morocco 
with the country aiming to build its position as an 
international automotive hub,” the report added.

“In December 2017 the Moroccan government 
announced that it had signed deals for 26 auto in-
dustry projects worth $1.45 billion, including six 
agreements with French automaker Renault.

The report’s authors also noted that the U.S. re-
mains by far Africa’s largest international investor, 
reporting an expansion in FDI projects after two con-
secutive years of decline which came amid challenging 
global economic conditions.

“U.S. companies launched 130 projects in 2017, 
against 91 in 2016,” EY added. Such enormous invest-
ment in key sectors reinforces Morocco’s standing as a 
leading FDI destination, with the country utilizing 
AMDIE to intensify efforts to win additional FDI in 
diverse industries.

AMDIE chiefs and government officials have 

identified the textiles and agriculture sectors as two 
industries offering great opportunities for foreign in-
vestors and companies. The former because of the U.S. 
tendency for fast fashion, with apparel designed, pro-
duced and exported in less than a week. 

While the latter is also vital, with officials extreme-
ly aware of environmentally friendly farming and 
agricultural methods that aim to maximize yields 
while not harming nature.

“Studies show that in 50-60 years Africa will pro-
vide the rest of the world with 60% of their 
agricultural needs,” Boudraa reveals.

“We are not using fertilizer in an unofficial man-
ner. Rather, we use natural ones and improve 
ecological productivity. There is huge potential — and 
don’t forget we have a major international fertilizer 
manufacturer in the OCP Group (formerly the Office 
Chérifien des Phosphates) — and we can export all the 
products.”

Efficient registration processes catch the eye
Morocco’s progress can be measured in various ways, 
including the jump in its ranking to 60th place in the 
latest edition of the World Bank’s prestigious Doing 
Business Index.

The country climbed nine places year-on-year, 
propelling it in the top third of the 190 economies as-
sessed by a team of global financial experts from the 
Washington D.C.-headquartered giant.

Judges praised Morocco’s sterling work in making 
it easier to launch a business by reducing registration 
fees and streamlining property registration proce-

dures for companies seeking to establish operations 
and activities and build a presence.

In addition, the panel highlighted Morocco’s for-
ward-thinking strategies to improve import and 
export efficiencies by implementing a paperless cus-
toms clearance system and improving logistics-related 
infrastructure at the Port of Tangier.

Fortunate position at continental crossroads
Morocco’s hugely advantageous geographic position at 
the north-west tip of Africa and its proximity to large 
European markets means such investment in state-
of-the-art marine port operations and activities will be 
repeated for many years.

“From a logistics point of view, our location is per-
fect because we connect Africa to Europe and we are 
also in front of the U.S.,” Boudraa states.

“It’s an absolute competitive advantage. The hub 
of Casablanca connects many areas and it’s a really 
interesting package for logistics that is offered to for-
eign and local investors.”

Earlier this year at a luxury hotel in Rabat, scores 
of foreign investors and their representatives attended 
an AMDIE trade event where they poured over the 
details of over 600 potential investment projects.

Billions of dollars of FDI will be needed for the 
scores of openings in a wide range of sectors, including 
residential and commercial real estate, energy, tour-
ism, agriculture, infrastructure development, 
telecommunications, and logistics networks.

Of course, it is not just investors and enterprises 
from North America that AMDIE is targeting through 
the staging of such events, with its global reach and 
appeal attracting the gaze of investors from many na-
tions. Indeed, the agency recently celebrated the 
signing of an MoU with the International Islamic 
Trade Finance Corporation (ITFC).

The MoU will reinforce trade development efforts 
in the Kingdom and wider region, and seek to nurture 
and foster export-led economic growth between Mo-
rocco and key African Organisation of Islamic 
Cooperation (OIC) member nations.

This goal is in line with the country’s vision to 
build a robust, export-led small- and medium-sized 
(SME) sector to help boost socioeconomic success.

Setting the benchmark for others to follow
Switching the spotlight closer to home and on  
AMDIE’s relatively recent transformation from three 
companies into a single entity, the senior executive 
says the daunting challenge was accomplished with 
the same vigor and professionalism that defines his 
organization.

“The first challenge was to get all the staff from the 
three entities together in one building,” he explains. 
“That was a big task as moved more than 100 employ-
ees from Casablanca to Rabat.

“Most of the people had families in Casablanca 
which is important as in Moroccan culture, it’s diffi-
cult not to be home for lunch or dinner.

“Since the merger [which involved Maroc Ex-
port, The Moroccan Investment Development 
Agency and exhibition organizer Office des Foires et 
Expositions de Casablanca (OFEC)] we have con-
tinued to operate normally and nothing has 
changed for our stakeholders.

“We were only able to achieve such a smooth tran-
sition because our action plan was accomplished 
almost perfectly. We are really proud of all the teams 
who made the merger possible.”

Returning to the theme of what Morocco can offer 
companies seeking to expand their presence in the 
country, or looking to establish their first foothold, 
Boudraa again emphasizes the political and social 
stability, as well as the overwhelming support of AM-
DIE and other government bodies.

“My final message is Morocco has massive poten-
tial,” he states. “We are a stable country full of new and 
exciting opportunities since not many American com-
panies are here yet.

“There are no risks preventing Americans invest-
ing here once they see the market themselves. We all 
want a win-win situation and I invite companies in all 
sectors to come to Morocco and be surprised.”

	 DISTRIBUTED WITH MIAMI HERALD 3rd- 4th JULY 2019  5

A multitude of reasons  
to choose Morocco  

for investment

Morocco is described by EY (Ernst & Young) as the 
most attractive African nation for foreign investors —  
here are some of the reasons it ranks first  
in the lists of many international experts.

Morocco has massive potential.  
I invite firms in all sectors to come 
and let themselves be surprised.”
Hicham Boudraa, Managing Director, The Moroccan 
Investment and Export Development Agency (AMDIE)



Since the trickle of FDI into Morocco’s transport 
infrastructure and logistics sector turned into a 
steady flow, the development and pace of efficient 
highway, air, rail, and marine networks to transfer 
goods, has accelerated and moved up several gears.

From the latest automobiles and manufactured 
products, to time-sensitive agricultural produce and 
expensive commodities, Morocco’s broad range of 
exports means a solid logistics backbone is essential 
if the country’s products are to succeed in highly 
competitive international markets.

A milestone was achieved in November 2018 
with the inauguration of the multi-billion dollar, 
state-of-the-art high speed the Al Boraq high speed 
train line between Casablanca and Tangier.

The Kingdom’s showcase transport project, the 
link is especially important as it is the first of its kind 
anywhere on the continent. The ultra-fast train line 
clearly illustrates the scale of the government’s ambi-
tion to construct world-class transport infrastructure 
with the help of foreign partners.

The huge project was inaugurated by His Majesty 
King Mohammed VI and French President Emman-
uel Macron as French funding, expertise and 

knowledge were key ingredients to its planning, de-
velopment, and launch.

Comfortable trains carrying hundreds of people 
at a time will run at 320 km/h between Tangier and 
Kenitra, the first 180-km long section. Between Ke-
nitra and Casablanca (200 km), the trains will join 
the conventional network and run at 160 km/h.

The service will connect these main economic 
regions of the country, in two hours and 10 minutes 
instead of  four hours and 45 minutes.

As the office of His Majesty King Mohammed VI 
noted: “In addition to the remarkable gain in travel 
time, the Tangier to Casablanca high speed line 
brings cities closer together and speeds up mobility 

between the two metropolitan areas. [It also] in-
creases the number of passengers from three million 
to more than six million per year in the third year of 
operation, and improves road safety and environ-
mental protection.

“It will also contribute to freeing up capacity for 
freight transport induced in particular by the activity 
of the Tangier Med port, developing national exper-
tise and know-how, promoting the transfer of skills 
and initiating the development of a local rail ecosys-
tem that will have a regional or even continental 
impact.”

Given its extensive coastline and enviable strate-
gic position at the crossroads of continents, Morocco 
long ago realised the importance of excellent port 
infrastructure if it is to achieve its potential as the 
trade hub and commercial center for north Africa, as 
well as the gateway into sub-Saharan Africa.

With many key shipping routes connecting the 
east coast of the U.S. to Morocco’s ports on the Atlan-
tic coast and on the Mediterranean coast, the 
kingdom is thriving as a vital transshipment point.

Setting the benchmark for port and logistics ser-
vices is vast coastal complex Tanger Med, which has 

become a powerful catalyst for change. Connected to 
186 ports worldwide, it can handle nine million con-
tainers per year and one million newly-built vehicles 
pass through its facilities annually.

Tanger Med is also a very efficient conduit for the 
movement of people, as seven million passengers 
utilise its operations each year. With more than 800 
enterprises in various sectors representing an im-
pressive combined annual export turnover in excess 
of $7.2 billion, around 700,000 lorries per year — 
about 2,000 every 24 hours — roll through its gates 
as millions of tonnes of goods begin journeys to local 
and global consumers.

The sheer scale, routes and range of services of-
fered at Tanger Med port is impressive and 
continues to grow, so underlining its reputation as 
the continent’s finest transshipment hub.

As the largest port in Africa, Tanger Med is con-
nected to 186 ports in 77 countries, and boasts the 
capacity to handle nine million containers per year. 

According to the latest data, the port handled 
50% of the Kingdom’s entire annual exports in 2018, 
meaning around $33 billion of goods arrived or left 
the country via Tanger Med.

Given the strong increase in bilateral trade be-
tween Morocco and the U.S., a substantial amount of 
goods flowing between the two countries pass 
through Tanger Med.

In 2018, the total volume of trade between Mo-
rocco and U.S. reached $5.2 billion, compared to 
$885.4 million in 2005, which was the year prior to 
the start of the FTA.

Exports of goods from Morocco to the U.S. 
reached $1.3 billion compared to $257.3 million in 
2005. With no sign of such a positive trend ending 

anytime soon, Tanger Med is planning ahead and 
gearing up for growth. This year will see the opening 
of the new Tanger Med 2 facilities, a $2.7 billion in-
vestment in two new container terminals and 
hydrocarbon stocking silos.

The modern port is linked to the Tanger Free 
Zone (TFZ), situated just a few miles away, which is 
home to nearly 500 companies.

There are five other free zones in the region, in-
cluding Melhoussa Park, where the French car giant 
Renault has operated a state-of-the-art mega-plant 
since 2012.

Car exports accelerate on heavy investment
According to official port data released in February of 
this year, more than 1,000 Renault vehicles a day 
were handled by the port in 2018.

In total, nearly half a million vehicles produced in 
Morocco were handled by Tanger Med, of which 
Renault models were the overwhelming marque.

Other figures were just as impressive, with Inter-
national Road Transport ​​traffic jumping 14% 

year-on-year to nearly 327,000 units, mainly due to 
exports of industrial and agri-food products.

Of course, the success of the around-the-clock 
operations were not just limited to exports, as the 
port welcomed nearly 255,000 tonnes of foreign 
goods last year.

In addition, the port authority noted Tangier 
Med’s passenger traffic topped 2.8 million passen-
gers in 2018. In total, nearly 13,300 vessels of all 
types berthed at the port in 2018. 

Such success has not gone unnoticed, with major 
international businesses flocking to the port and its 
surrounding area to take advantage of its low-cost 
and competitive environment.

“The Tanger Med Logistical Zone is the perfect 
choice for large multinationals and logist ical opera-
tors seeking to optimise their logistics operations and 
redistribute their flow of goods to Africa, Europe and 
America,” says Rachid Houari, General Manager, of 
Tanger Med.

As such, it was no surprise when DHL Global 
Forwarding, the leading international provider of air, 
sea and road freight services, signed a deal with Tan-
ger Med to set up its new Africa-Europe Logistics 
Hub in the Tanger Med Logistical Zone.

Launched in May 2019, the giant 6,000 m² hub 
is the largest facility for DHL in the country, and 
serves as a gateway to the international markets, es-
pecially for imports and exports to and from Europe, 
North and West Africa.

The new Logistics Hub at Tanger Med enables 
DHL Global Forwarding to provide its millions of 
customers with comprehensive end-to-end solutions 
such as customs clearance facilitation and supply 
chain management, in addition to air, sea and road 
freight services.
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Top notch infrastructure strengthens 
logistics and trade routes between 

Africa and the Americas

Tanger Med on the 
crest of a wave as 
logistics platform 

for E.U. and Africa

Africa’s first high speed 
train line is a milestone  
in Morocco’s ongoing 
economic development.

The busy, award-winning 
port has raised the bar for 
African logistics operators 
by setting the continental 
benchmark for exports.

The Tangier to Casablanca high 
speed line brings cities closer 
together and speeds up mobility 
between the two metropolitan areas.” 
His Majesty King Mohammed VI
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Boasting a vast array of natural, 
cultural, and historic assets, Mo-
rocco is an amazing and enigmatic 
destination that has enjoyed posi-
tive growth in tourism numbers 
as travellers flock to enjoy all the 
Kingdom has to offer.

As Her Highness Princess Lalla 
Joumala Alaoui, Morocco’s Ambas-
sador to the U.S., notes: “Morocco 
is the closest exotic destination to 
the U.S. Less than eight hours away, 
it is closer than Europe, yet it is so 
different.

“My country resembles an intri-
cate mosaic of cultures and 
ethnicities, with a rich history 
spanning back over 1,000 years 
and a wonderful diversity of natural attractions.

“These range from endless desert landscapes in 
the Sahara, over 2,100 miles of sandy beaches along 
the Atlantic and Mediterranean, to the snow-capped 
mountains of the Atlas. 

“Morocco is also a unique blend of traditional 
and modern, offering a range of choices for every type 
of tourist. It can be a shopper’s delight, a golfer’s par-
adise or a thrill seeker’s ultimate adventure.

“History buffs will not be disappointed and every 
one of Morocco’s 12 regions boasts distinctive arts, 
crafts and gastronomy.”

Her Highness continues: “Perhaps most impor-
tantly, it is a safe destination enjoyed by a growing 
number of tourists, exceeding 11 million per year 
with over 375,000 American tourists in 2018.

“This number represents 16% increase compared 
to 2017, which makes Morocco the first African des-
tination for Americans. 

“The secret to Morocco’s growing success is un-
doubtedly the unparalleled hospitality and warm 

welcome extended to everyone and 
although I could go on for ages de-
scribing my country, my best advice 
is to come and see for yourself!”

With the  pace of the uptick in 
international visitor numbers show-
ing no sign of slowing, Morocco is 
working hard to ensure it has the 
necessary infrastructure to cope with 
the welcome influx of tourists.

The ancient and beautiful city of 
Fez, considered the cultural and spir-
itual capital of Morocco, is at the 
heart of a nationwide investment and 
promotion drive.

Earlier this year, Morocco’s Minis-
ter for Tourism, Air Transport, 
Handicrafts and Social Economy, 

Mohamed Sajid unveiled plans to revamp Fez’s im-
age and “give back to the city its old attractiveness”.

To prepare for the positive tourism trend, His 
Majesty King Mohammed VI recently inaugurated 
the extension, redevelopment and modernisation 
project at Terminal 1 of Casablanca Mohammed V 
Airport.

The sovereign also launched the start of opera-
tions at the new center for regional control (CCR) of 
Agadir air navigation safety, as well as the new air 
terminals of the airports of Guelmim, Zagora, and 
Errachidia Moulay Ali Cherif.

His Majesty noted the projects are in line with 
the royal instructions aimed at providing cities  with 
modern airport infrastructure that meet internation-
al standards to satisfy the continuous growth of 
passenger traffic and back up the region’s socio-eco-
nomic and tourist development.

They form part of a strategy to increase the recep-
tion capacity of regional airports and boost traffic 
flows, aviation safety, airport security and quality.

An enviable chapter in the history of proud flag carrier 
Royal Air Maroc, the award-winning airline’s immi-
nent membership of the prestigious Oneworld airline 
alliance will propel it to new heights.

As the first African airline to achieve membership of 
the New York-based Oneworld, Royal Air Maroc’s inclu-
sion will contribute to the significant global promotion of 
Morocco around the world.

Due for integration in mid-2020, regional subsidiary, 
Royal Air Maroc Express, will also become an affiliated 
member of Oneworld.

With its network of more than destinations in around 
450 countries, Royal Air Maroc will enable Oneworld to 
add dozens of new destinations and more than 20 coun-
tries to its map.

“Royal Air Maroc is delighted and honored to have 
been invited to become the wings of Oneworld in Africa,” 
says airline President, Hamid Addou. “This integration 
with Oneworld is a recognition of the quality of Royal Air 
Maroc, our leadership and our strategic ambition.

“We are extremely proud and eager to integrate the 
alliance to provide our customers, as soon as possible, 
with the services and benefits of the best airline alliance in 
the world.

“Our partnership with Oneworld, bringing together 
the most beautiful global references in the airline indus-
try, will put our country within reach of a network of 
more than 520 million travelers.

“Access to our tourist destinations will be greatly facil-
itated. Finally, we will be able to better connect our 
African continent to the rest of the world.

“This is without a doubt one of the most important 
moments in the 60 year history of our company, as we 
prepare for the journey to become the first airline in Afri-
ca to join the Oneworld alliance.”

The upbeat outlook was echoed by the CEO of One-
world, Rob Gurney, who noted: “As part of the alliance, 
Royal Air Maroc and its historic base of Casablanca will 
develop further to become the main gateway to Africa, 
while consolidating its position as the leading financial 
center of the continent.”

As well as the high-profile new route between Miami 
and Casablanca, Royal Air Maroc has embarked on a 
programme of initiatives to expand its services in key re-
gions, including southern Europe.

The ambitious airline recently launched a new service 
to the Greek capital, Athens, and signed a code sharing 
agreement with Spanish airline Iberia for the Casablanca 
to Madrid route in a move that offers more choice and 
better connectivity between Spain and Morocco. 

As part of this expansion and the consolidation of its 
strategy around its hub Casablanca, Royal Air Maroc 
launched direct flights between Casablanca and Boston 
in late June.

Comprising several flights per week, the route 
strengthens the company’s existing network in the U.S. by 
complementing links to Miami, New York, and Washing-
ton D.C.

A country  
of striking  

beauty

Royal Air Maroc 
extends global 
route network

A vibrant and cultural 
experience blended with 
golden beaches, vast 
deserts, and mountains.

Flag carrier spreads its 
wings with membership 
of the Oneworld alliance.

This integration with Oneworld is 
a recognition of the quality of Royal 
Air Maroc, our leadership and our 
strategic ambition.”
Hamid Addou, President, Royal Air Maroc

Mohamed Sajid
Minister of Tourism, Air Transport, 
Handicrafts and Social Economy

shutterstock / saiko3p



0  INDEPENDENT SUPPLEMENT PRODUCED BY PaNORaMa   INDEPENDENT SUPPLEMENT PRODUCED BY PaNORaMa  0

http://www.amdie.gov.mahttp://www.amdie.gov.ma

MOROCCAN INVESTMENT AND EXPORT
DEVELOPMENT AGENCY 

AMDIE is here to :

Follow up on you throughout your entire project, from preparation to financing and execution;

Help you identify the best partners in Morocco and assist you during the deal-making process;

Facilitate your access to international markets and help you sign export contracts with local players;

Help you identify the best opportunities abroad and provide you with support during the entire invest-
ment process regardless of your country of origin.

Morocco’s investment and export agency is in charge of promoting national
and foreign investment as well as exports of goods and services.

The agency is committed to supporting all economic actors
throughout their entire life cycle.

MOROCCAN INVESTMENT AND EXPORT DEVELOPMENT AGENCY
Mahaj Ryad Center, Attine Avenue, Business Building N°5 & N°8 Hay Riad, Rabat, MOROCCO

1st Foreign Direct Investment
destination in Africa 
Ernst & Young Survey, 2018

1st Country in Africa
for infrastructure quality

WEF, 2018 

 3rd Place to invest in Africa
Rand Merchant Bank, 2018

 1st Financial center in Africa
Global Financial Centres

Index, 2018

17th Country worldwide in
liner/ shipping connectivity

UNCTAD, 2018  

2nd Worldwide in The Climate
Change Performance

Index, 2019

3rd Top destination in the
entire Arab World for FDI,

FDI Intelligence, 2018

2nd Best country for Doing
Business in the MENA

Region, 2019

http://www.amdie.gov.ma/en/

